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Abstract

The objectives of the research called “Communication Patterns
and Working Process of Advertising Agency’s Client Service in
Thailand” are to study (1) communication patterns of advertising
agency’s client service in Thailand (2) working process of advertising
agency’s client service in Thailand (3) problems and threats in working
process of advertising agency’s client service in Thailand and (4) way
of communication patterns and working process of advertising agency’s
client service in Thailand.

This research was a qualitative research. The sample, derived
by purposive sampling from the advertising agencies which were
member of the Advertising Association of Thailand, consisted of 14
staffs in different position at 5 advertising agencies’ client service in
Thailand.

It was found that (1) The communication patterns happened in
client service were both formal and informal (mainly: informal talking) by
using flow of information 5 patterns: Downward Communication, Upward
Communication, Horizontal Communication, Grapevine Communication
and Network Communication. (2) The working process of client service
was divided into 3 steps as follows: The pre-production working, the
between production working and the post-production working. (3) The
problems and threats of working process consisted of 2 parts_the
problems and threats from client service and outside client service.
(4) The way of communication pattern will be informal talking through
both face-to-face communication and computer network technology.

However, the working process, in practice, was still divided into 3 steps.
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Suggestions of this study are as follows: in practice, the official in
client service should integrate both formal communication and informal
communication (focus on 50:50 or 60:40); in working process, the
university teaching on a field of advertising should insert the content
about role, duty and responsibility of official in client service and should
write textbooks for a guideline; the advertising agency should prepare
the handbooks and way of solving problems; client service should
focus on skill of communication including speaking, listening, reading
and writing, having knowledge of organizational communication, more
emphasizing the importance of formal communication. In addition to,
the official should apply the communication technology, new media

literacy for efficiency working as a professional official.

Keywords: Communication patterns / Working process / Advertising agency /

Client service /Thailand
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